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THE FOLLOWING INDEX of articles which appeared in the PUBLIC RELATIONS JOURNAL from January through Decem- 
ber, 1973, has been compiled by the Information Center, Public Relations Society of America. Articles are listed under 
the same subject heading noted in the Information Center Index. Photocopies of articles are available at a cost of 50¢ 


each from the PRSA Information Center. 


ANNIVERSARY 
The American Bicentennial—An Introduction, R. V. Guelich, 


ober 
The Bicentennial—Heritage and Hopes, D. Buser, October 


AUDIO-VISUAL 


Box Office Success for the Sponsored Film, J. Savage, December 
Sight & Sound (column) S. D. Smith, January-December 


AUTOMOTIVE 


Everybody's Wonderful Gas-Powered Propaganda Machine, L. N 
Daniels, September 


BUSINESS 

Archie Bunker—Spokesman for American Business? H. Matte, 
August 

Is The Public’s Grudge Against Business a Myth? R. T. Adams, 
July 

The Public Relations Wisdom of Voltaire, G. Perry, September 

Social Responsibility—Business in a Bind, J. Bernstein, August 


COMMUNICATIONS 

Consolidating the Communications Function, J. Cook, August 

The Editorial Interview: How to Get the Most Out of It, W. J. 
Ardrey January 


COMMUNITY 
Minutemen in Reserve, S. M. Ulanoff, September 


CONSUMER 


Changing Rules of the Game in the American Marketplace, 
A. H. White, October 


CORPORATE 


Corporate Advertising: Case Histories, November 

Corporate Advertising’s Greatest Challenge, T. A. Kindre & 
P. W. Callanan 

Corporate Advertising? Up Yours! A. P. Galli, November 

For Your Corporate Advertiser’s Library, November 

PR’s Involvement with Corporate Advertising, November 

'71-'72 Expenditures for Corporate Association Advertising, 
November 

Utilities Explain the Energy Crisis, R. M. Springer, Jr., November 

When Corporate Advertising is the Answer, K. Makovsky, 
November 


JANUARY 1974 


CRIME PREVENTION 

The $4 Billion Retail Ripoff, E. A. Shapson, July 

From Within, C. Goldsmith, July 

Putting an End to the Havana Hayride, J. J. Corris, July 

Spotlight on the Snakes, L. Schooler, July 

EDUCATION 

Public Relations Education at CSU—Still Growing, P. Davies, 
February 

EMPLOYEE 

Internal C icati 


A Scary Science, R. Nemec, December 
The Myth of the Dissatisfied Worker, F. B. Dent, September 


ENTERTAINMENT 


Jazzing Up the Message, S. F. Dickson, Decem 
Public Relations in the Magic Kingdom, K. G. Sheinkopt 
December 


ENVIRONMENT 
Eee and their Environmental Problems, C. Thompson, 


ay 

Economic Impact: Perspectives for Corporate Decision Making, 
S. R. Galler & B. Littin, May 

The Eco Organizations: They are Legion, J. Paluszek, May 

Environmental Bibliography: A Well-Rounded Short Course, E. L. 
Jaffee, May 

Environmental Law: What We Need to Know, D. Ferguson, May 

It’s Time for Environmental Truth or Consequences, W. D. 
Ruckelshaus, May 

A Long View of the Environment, O. Lerbinger, May 

The Participative Approach in Environmental Programs, R. H. 
Truitt, May 

Working with the Environmental Press, D. Chambliss & D. J. 
Walsh, May 

Environmental Update (column) E. L. Jaffee, January-December 


FINANCIAL 


Annual Report Case Histories, March 

Can There Be Corporate Democracy? J. B. Fuqua, April 

Closing the Annual Report Credibility Gap, G. Wagner, March 

Color Photography: A New Focus on the Annual Report Cover, 
J. A. Smolka, March 


The Company-Analyst Private Meeting, D. R. Nelson, April 

Disclosure: What a Year! R. W. Taft, April 

Financial Public Relations: Some Future Dimensions, G. W. 
North, October 

If in Battle Slain, Can Aunt Jane Rise to Fight Again? W. C. 
Neilson, April 

Management Forecasts of Corporate Earnings Should be Stopped, 
J. Bernstein, April 

The Multilingual Era in Annual Reports, E. M. Burke, March 

New Communications Headache, R. A. Henry, Jr., April 

New Requirements for Your Company's Annual Report, R. E. 
Cheney, March 

Production Guidelines for Better Annual Reports, K. Glicksberg, 
March 

Thoughts on Design, Designers and the Annual Report, R. Wolff, 
March 


GOVERNMENT 


A Cat in the Library of Congress? S. A. Al-Doory, June 

Charting Your Way Out of Trouble: A Case History, R. Jalbert, 
June 

Increasing the Public Voice in Forest Management, S. T. Frear, 
June 

Local Government and the Media, J. Wise & K. R. Barnes, June 

Maximum Disclosure with Minimum Delay, F. D. Snyder, June 

Public Relations Begins at Home, N. B. Wolfe, June 

Public Relations in a Time of Crisis, B. Rider, June 

The Public’s Annual Report, S. Stone, June 

The Real PR Pro Is a Staffer for the News Media, H. Sittard, 
June 

Three Ways to Improve Government Information, C. E. Spitzer, 
August 

What's a Government Section? R. Kassewitz, June 


INTERNATIONAL 


Australia, P. S. Golding, February 

England, R. S. Leaf, February 

International Public Relations—Where the Action Is, R. J. 
Leffingwell, February 

Israel, H. Mouchley, February 

Japan, K. Munekata, February 

The Netherlands, J. A. Everett, February 

Norway & Sweden, S. Hudson, February 

The Soviet Union, R. Johnson, February 

Uncomplicating the International Market, R. Josephs, February 


MARKETING 


Blending Public Relations into the Marketing Mix, E. E. Weck, 
January 

The Effective Use of Public Relations in Marketing, D. G. Hearle, 
January 

Public Relations—An Orphan in the Family of Business School 
Subjects, D. J. Forrestal, January 

A Public Relations Primer for the Marketing Manager, D. S. 
Roher, September 


MILITARY 


Maximum Disclosure with Minimum Delay, F. D. Snyder, June 
Minutemen in Reserve, S. M. Ulanoff, September 


PRESS RELATIONS 

“Inside Fortune’’, C. Loomis, April 

Freebies: The Public Relations Man’s View, K. Luedtke, April 
Isn't Freedom of Speech Indivisible, J. E. Marston, October 
The Magic Formula, H. T. Wilkins, September 


New Life for a Dying Art . . . How to Handle Obits, F. Thanatos, 
December 


PUBLIC RELATIONS 


Armed Forces Focus on Public Affairs, W. Thompson, 
(Contemporary Careers Series), December 

The Intern, R. C. Pifke, Jr., March 

Public Relations—An Orphan in the Family of Business School 
Subjects, D. J. Forrestal, January 

Public Relations—An Orphan in the Family of Business School 
Subjects, A Rejoinder, R. Bessom & J. Schlacter, September 

Public Relations in New Arenas, W. H. Chase, August 

A Public Relations Primer for the Marketing Manager, D. S. 
Roher, September 

The Public Relations Wisdom of Voltaire, G. Perry, September 

A Revolution Within Public Relations Counseling, R. J. Leffing- 
well, October 

Shifting Requirements in the Public Arena, P. Lesly, December 

Zip! The Future Passes! J. H. Mackin, Jr., & M. J. Rosen, 
September 


PRSA 


Accreditation—A Decade Later, R. W. Smith, December 
PRSA's Services and Activities, May 

PRSA—CPRS 1972 Conference Highlights, January 

Silver Anvil Winners, July 

Summary of the 1973 PRSA Institute, R. A. Sacci, August 


RETAILING 
The $4 Billion Retail Ripoff, E. A. Shapson, July 


BOOK REVIEWS FROM THE PROFESSIONAL READER 


Advertising Cost Control Handbook, O. Riso, October 

The American Film Heritage: Impressions from the American 
Film Institute Archives, T. Shales, October 

Associations and the Law, Book V. U.S. Chamber of Commerce, 
November 

A Book Reviewer's Holiday, J. C. Bateman, April 

Broadcasting in America: A Survey of Television and Radio, S. W. 
Head, February 

Cable Television: A Guide for Citizen Action, M. Price & J. 
Wicklein, February 

California Publicity Outlets, E. Pomada & M. Larson, July 

The Chaning Magazine: Trends in Readership & Management, 
R. E. Wolsey 

Capital, Inflation, and the Multinationals, C. Levinson, October 

The Case for Advertising: Highlights of the Industry Presentation 
to the Federal Trade Commission, J. R. Moskin, October 

Commonsense Grammar and Style, R. E. Morsberger, July 

Communication Methods for all Media, H. Read, February 

Consumer Behavior: Theoretical Sources, S. Ward & T. S. 
Robertson, October 

Consumer Market Research Handbook, R. Worcester, October 

Culture and Company, A. H. Reiss, October 

Dictionary of Marketing and Communication, F. Jefkins, 
November 

Educators Guide to Free Films, M. F. Horkheimer, October 

Educators Guide to Free Films Strips, M. F. Horkheimer, October 

Educators Guide to Free Tapes, Scripts, Transcriptions, W. A. 
Wittich & R. H. Suttles, October 

Financial Management Handbook for Associations, U.S. Chamber 
of Commerce, November 

Financial Reporting Practices of Corporations, D. F. Hawkins, 
October 

Finding Facts Fast, A. Todd, July 

The Fine Art of Propaganda, A. M. Lee & E. B. Lee, January 

A Free and Responsive Press, A. Balk, January 

Gebbie Press All-in-One Directory, Con Gebbie, July 

Handbook of Special Events for Non-Profit Organizations, E. R. 
Liebert & B. Sheldon, January 

Hudson's Washington News Media Contacts Directory, H. P. 
Hudson, July 

| Hate to Make Speeches—Help for People Who Must, J. Quick, 
July 

Ideas that Work, D. Bagin, F. Grazian & C. Harrison, January 

Interpreting Environmental Issues, Clay Schoenfeld, December 

Introduction to Mass Communications, E. Emery, P. Ault, W. K. 
Agee, August 

International Communication and Understanding, S. Black 
Organization, November 


40 


Magazine Layout, C. G. Smith, November 
Management Problems in International Environments, W. A. 
Cullman, October 
Manager in the International Economy, R. Vernon, October 
Marketing Management: Analysis, Planning & Control, P. Kotler, 
October 
Mass Media and Communication, C. S. Steinberg, February 
Mass News: Practices, Controversies and Alternatives, D. J. 
Leroy & C. H. Sterling, July 
Media: Introductory Analysis of American Mass Communications, 
P. Sandman, D. Rubin, D. Sachsman, November 
Media Power: Who is Shaping your Picture of the World? R. Stein, 
February 
National Financial Publicity Directory, Doremus & Company, 
October 
The New Patrons of the Arts, Gideon Chagy, October 
Newsmen's English, H. Evans, July 
New Speakers Handbook: How to be the Life of the Podium, 
S. H. Simmons, July 
Organizational Buying Behavior, F. E. Webster, October 
—— Jeopardy—The Texas Gulf Sulphur Affair, K. G. Patrick, 
uly 
The Practice of Public Relations, M. Fairman, September 
Proofreading & Copy Editing, H. H. McNaughton, November 
Public Information Handbook for Foundations, S. Richman, July 
Public Relations: Principles, Cases and Problems, Bertrand R. 
Canfield and H. Frazier Moore, December 
Public Relations for Public Schools, D. M. Bartner, January 
= Relations Management: Cases & Simulations, R. Simon, 
uly 
Readings in Marketing Management, P. Kotler & K. K. Cox, 
Ootober 
Rebel in Radio: The Story of WQXR, E. M. Sanger, July 
Say What You Mean, R. Flesch, July 
The S.E.C. Reporter, J. M. Nash, October 
Shopping Center Promotions, W. W. Callahan, January 
— and Ethics of Public Relations Practice, H. M. Lloyd, 
une 
State of the Nation, E. Watts & L. Free, March 
Television News, |. E. Fang, February 
The Use of Land, William K. Reilly, December 
U.S. Publicity Directory, C. &. P. Norback, October 
West Coast Theatrical Directory, 1973, F. A. Joergler, October 
What’s News—Dow Jones: The Story of the Wall Street Journal, 
W. & F. Neilson, October 
Writer's Market '73, L. Ellinwood & J. A. M. Gibbons, October 
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